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Target group:
Buyers/decision-makers from the brick-and-mortar retail trade and online 
stores, trading in toys, games, books, arts & handicrafts and related areas. 
Furniture and interior design stores, department stores, pharmacies, health and 
beauty stores, trading companies, sports shops, buying groups, wholesalers and 
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Brief description: 
Appearing nine times per year, the trade magazine «das spielzeug» has been 
the mouthpiece of the trade and industry since 1909. Editorial coverage 
includes reports on specialist stores and company portraits, as well as detailed 
product introductions presented under different sections, such as licences, 
wooden toys, construction, games + puzzles, summer + outdoor. Easy-read 
current industry news, exclusive articles and guest contributions as well as 
reports on trade fairs, associations and manufacturers round off the editorial 
offering. 

The magazine „Toy Fair Special by das spielzeug“ has been appearing since 
2013 - in the run-up to the Nuremberg Spielwarenmesse:

NEW in 2019: More pages, bigger magazine size (iPad-format) and in German/
English- language. 
 
Our magazine “Toy Fair News by das spielzeug and baby&junior” appears on 
the first three days of the Spielwarenmesse, featuring up-to-the-minute news 
and trends from the toy fair. 

«das spielzeug» is a member of the International Toy Magazines Association 
(ITMA) and the International Licensing Industry Merchandisers’ Association 
(LIMA), ensuring that it is firmly embedded in the industry – both in Germany 
and internationally.

The website, www.dasspielzeug.de, complements the print edition with current 
news items and industry reports as well as product information, competitions 
and interactive elements such as our live blog at the Spielwarenmesse. Our 
online portfolio also includes the «das spielzeug» Newsletter and our social 
media presence on Facebook, YouTube and Twitter.

.
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KICKOFF
  

 84 % 
Zahl des Monats  

Im Schnitt setzen deutsche Aussteller mehr als 
acht verschiedene Instrumente in der B2B-Kom-
munikation ein. Besonders relevant sind dabei 

Messen: 84 % der Aussteller halten sie für 
wichtig oder sehr wichtig. Als noch be-
deutsamer wird nur die eigene Websi-

te (91 %) eingeschätzt. 

(Quelle: Auma MesseTrend 2018)

3 Fragen an ... 
FACHHÄNDLERIN ANNA SCHADE

Was läuft bei Ihnen im Geschäft derzeit besonders gut?
An den Schulen unserer Region ist der „Beyblade“-Hype ausgebro-
chen und die Tischtennisplatten der Grundschulen werden derzeit 
zu wahren „Beyblade“-Arenen umgebaut. Zusätzlich erfreuen wir 
uns an der großen Resonanz, die unsere neue Aktion „Buch  
& Spielzeug“ erfährt: Wir empfehlen hierbei jeden Tag auf Face-
book ein tolles Kinderbuch und ein dazu passendes Spielzeug.

Was wünschen Sie sich vonseiten der Industrie und der Verbände?
Kleinere Bestellmengen, z.B. bei Playmobil wären großartig. Bei 
uns sind die Lagerkapazitäten sehr begrenzt – vermutlich kennen 
andere kleinere Läden das auch. Dann sind die Bestellmöglichkei-
ten bei zahlreichen Herstellern nicht optimal: Viele bieten einfach 
keine guten Online-Shops! Kataloge mit Bestellmöglichkeiten per 
Fax, E-Mail oder Außendienst kosten wertvolle Zeit. Bessere News-
letter mit einfacher und schneller Bestellmöglichkeit und eine gesi-
cherte Lieferung von Neuheiten auch an kleine Händler – das wä-
ren für mich wünschenswerte Maßnahmen seitens der Industrie.

Welche Aktionen und Events planen Sie in nächster Zeit? 
Wir starteten im März mit acht Schulklassen einen großen Lese-
wettbewerb, der sich über das gesamte zweite Schulhalbjahr hin-
weg erstreckt und in dem Leseminuten gesammelt werden. Dann 
bereiten wir den Auftritt einer Kindergarten-Band in unserem La-
den vor.  Im Mai beginnen wir mit der Aktion „Wartezimmer mit 
Spielzeug aus „Annas Laden“: Hierfür statten wir die Kinderärzte 
der Region mit tollem Spielzeug aus und diese bewerben uns im 
Gegenzug in ihren Warteräumen.

Anna Schade führt 
mit viel Engagement 
„Annas Laden – das 
etwas andere Kauf-
haus“ in Crivitz.

Nicht verpassen!

19. APRIL BIS 22. APRIL
Intermodellbau, Dortmund

24. APRIL
Tag der Lizenzen, Köln

25. APRIL BIS 26. APRIL
EK Fun, Bielefeld

25. MAI BIS 26. MAI
duo-Unternehmerforum, Berlin

12. JUNI BIS 14. JUNI
Electronic Entertainment Expo (E3),  
Los Angeles

„Im vergangenen Sommer habe ich mir meine freie Zeit 
mit den ,Fidget Spinnern‘ vertrieben. Für 2018 habe 
ich bereits einen würdigen Nachfolger gefunden: die 
,Thumb Chucks‘ von Ravensburger. Das sind zwei 
leuchtende Kugeln an einem Band, die man – mit 
etwas Übung – artistisch durch die Luft wirbeln 
kann. Möglich sind über 100 Tricks. Ich als An-

 Wispis Liebling  
 des Monats 

Buch-Empfehlung
Ob der Big Ben in London, die Golden Gate 
Bridge in San Francisco oder die Sphinx in 
Ägypten: Mit dem Buch „Bastel dir die Welt“ 
aus dem Moses Verlag können junge Künst-
ler ab acht Jahren sich zehn berühmte Mo-
numente ins heimische Kinderzimmer ho-
len. Alle Papier-Elemente sind vorgestanzt 
und lassen sich demnach leicht herausdrü-
cken. Schritt-für-Schritt-Anleitungen führen 
den Nachwuchs durch den gesamten Bastel-
vorgang. Der Clou: Der Schutzumschlag des 
Buches kann zweimal aufgefaltet werden, 
wodurch eine große Weltkarte entsteht. Da-
rauf können dann alle Bauwerke platziert 
werden.

fänger begnüge mich zunächst mit einfacheren wie ,The 
Pass‘ oder ,The Wrap‘, bevor ich mich an kniffligere Tricks 

wie ,Around the World‘ heranwage. Beson-
ders praktisch: In der kostenlosen ,Thumb 

Chuck‘-App zeigen Profis die zehn besten 
Kniffe Schritt für Schritt in einem Video. 

Mal schauen, wie schnell ich mir diese 
aneignen und so mächtig Ein-

druck bei meinen gefieder-
ten Freunden er wecken 
kann.“ 

TEST DER REDAKTION

Tierhotel Pfötchen
Ein Herz für Tiere: Unter diesem Motto steht das „Tierhotel 
Pfötchen“ von Playmobil, das wir genauer unter die Lupe 
genommen haben. Bereits beim Auspacken und dem Auf-
bau der einzelnen Sets fällt auf, dass man bei der Zusam-
menstellung der einzelnen Elemente größten Wert auf de-
tailgetreues und realitätsnahes Spielen gelegt hat. Den 
Haustieren, die hier ihre Zeit verbringen, während die Besit-
zer im Urlaub sind, soll es an nichts fehlen – und das tut es 
auch nicht. So haben die Hunde, Katzen und Nagetiere z. B. 
im großen, flexibel anbaubarem Außengehege ausreichend 
Rückzugsmöglichkeiten, Auslauf und Platz zum Spielen, 
während die Tierpfleger in der hauseigenen Küche das Fut-
ter frisch zubereiten. Durch eine schwingende Türklappe 
können die Tiere jederzeit ins Innere gelangen. Mit beilie-
genden Etikettenbögen, u. a. zwölf größere und vier kleine-
re Tiertatzen, lassen sich die Wände des Gebäudes und der 
Boden des Eingangsbereiches beliebig dekorieren. „Beson-
ders beeindruckt haben mich die zahlreichen kleinen De-
tails, durch die besonders realitätsgetreue Spielerlebnisse 
ermöglicht werden – angefangen von den Hundeleinen 
über das Spielzeug für die Tiere und die Straßenlaternen bis 

hin zu den Blüten, die sich mühelos an 
den Sträuchern anbringen lassen. Ob 

Hamster, Hund, Katze oder Meerschwein-
chen: Dank der vielen Spiel- und Rückzugsmög-
lichkeiten fühlen sich die Bewohner wie zu Hause und der 
Nachwuchs kann seiner Fantasie beim Spielen freien Lauf 
lassen“, so Redakteurin Kerstin Barthel. Als ideale Ergän-
zung hat der Hersteller noch vier weitere, thematisch dazu 
passende Sets im Angebot, die bestens in das „Tierhotel 
Pfötchen“ integriert werden können. Auch die „Katzen- und 
Kleintierpension“ sind mit liebevollen Details ausgestattet – 
vom großen Kletterbaum über diverse Höhlen bis hin zu ei-
nem Katzenklo. Selbst zwei Hamster im Hamsterrad dürfen 
hier nicht fehlen. Für abwechslungsreiche Spielstunden sor-
gen auch der „Hundetrainer“, der mit einem Schäferhund, 
einem Golden Retriever und einem Border-Collie kommt, 
sowie der „Mobile Hundesalon“, der sich um die Schönheit 
der Vierbeiner kümmert. Hierfür verstaut der Hundefriseur 
in seinem Auto mit abnehmbarem Dach alle Utensilien, die 
er für die Fellpflege benötigt. „Jungen und Mädchen ab vier 
Jahren, die Tiere lieben, werden mit dem Tierhotel und den 
Ergänzungssets ihre Freude haben, da sie sich  immer wie-
der neue Geschichten rund um Hund, Katze, Meerschwein-
chen und Co. ausdenken und im Rollenspiel nacherleben 
können“, resümiert Kerstin Barthel.

Spielen, pflegen, 
versorgen und ver-
wöhnen: Im „Tier-
hotel Pfötchen“ 
sind Haustiere be-
stens aufgehoben. 

Durch unterhaltsame  
Hintergrundinfos lernen 
Kinder einiges über die 
berühmten Bauwerke.

Redakteurin  
Kerstin Barthel
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UNSERE SPIELWAREN Themenwelt

Happy  
Kindertag!
Am 1. Juni ist es wieder soweit: Der Nachwuchs steht im 

Mittelpunkt. Um den Jungen und Mädchen am Kindertag 

eine Freude zu bereiten, gibt es viele Möglichkeiten. Wir 

stellen Ihnen in unserer Themenwelt unterschiedliche 

Geschenkideen vor. Lassen Sie sich inspirieren!

An kleine Hobbygärtner richten sich 
die „Mini-Deltini“-Pflanzgefäße von 
Lechuza. Kinder erfahren im spiele-
rischen Umgang mit der Natur, wie 
sich die Pflege von Blumen auszahlt. 
Als Belohnung wartet eine ansehn-
liche Blüte. Bis es soweit ist, kann das 
Pflanzgefäß mit bunten Aufklebern in 
Form von original Playmobil-Motiven 
verziert werden – wahlweise mit Rit-
tern oder Ponys.

Der „Monster Treads Licht und Sound 
Traktor“ von Tomy richtet sich an 
kleine Mechaniker ab drei Jahren und 
verfügt über große, federnde Räder. 
Über Knöpfe lassen sich Lichter und 
Geräusche abrufen. Die benötigten 
Batterien sind in dem John Deere-
Produkt mit inbegriffen.

Ob für drinnen oder draußen: Das 
Lena Outdoor Sortiment von Simm 
Spielwaren hat zur Lizenz „Biene 
Maja“ neben einem Fangballspiel 
und einem Flugspiel mit zwei Ro-

toren auch farbenfrohe Topf-
stelzen im Angebot, die bei 
den Kids garantiert für 
gute Laune sorgen.

Dass Schlüsselanhänger nicht lang-
weilig sind, beweisen die Trendspezia- 
listen von Craze mit ihren Keychains 
im „Frozen“- sowie „Cars“-Design. 
Von „Cars“ gibt es in der ersten Linie 
sechs Motive, von „Frozen“ sind drei 
Ausführungen erhältlich. Die Key-
chains sind jeweils mit zwölf Foilbags 
in einem Aufstelldisplay verfügbar. 
Jeder Foilbag beinhaltet einen Schlüs-
selanhänger sowie eine Sammelüber-
sicht.

Der „Motorik-Stapelturm“ von Brio 
bietet vielzählige Möglichkeiten, ver-
schiedene Holz- und Kunststoffteile 
zusammenzustecken, zu stapeln und 
aufeinander abzustimmen. Die Art 
und Weise, wie und mit welchem 
Schwierigkeitsgrad gespielt wird, 
kann das Kind alleine entscheiden. 

In dem farbenfrohen „Tier-Atlas für 
Kinder“ von Dorling Kindersley geht 
es in über 40 großformatigen Karten 
einmal rund um den Globus. Dabei 
erfahren Kinder ab sieben Jahren 
spannende Details z. B. über Braun-
bären oder Flughörnchen und erhal-
ten dadurch gleichzeitig eine Vorstel-
lung von Geografie. In den Specials –  
darunter u. a. ein Quiz und ein Such-
spiel – kann der Nachwuchs sein Wis-
sen im Anschluss anwenden.

Ob Kosmetik-Sets für Fashion-Girls 
oder Fashion-Boxen für modischen 
DIY-Schmuck: Make It Real (über Car-
letto) hat hierzu die passenden Pro-
dukte in petto. Eine trendige Kette 
lässt sich u. a. mit dem Set „Terrari-
um Anhänger“ fertigen. Dekoriert 
mit buntem Glitzer, etwas Moos und 
einem funkelnden Edelstein, verwan-
delt sich der Flaschenanhänger in ein 
echtes Unikat. Das perfekte Styling 
abrunden können Tween-Girls 
schließlich z. B. mit den „Glitzer-Tat-
toos“, die sich wie gewohnt auf die 
Haut übertragen lassen.

Daisy, der neue bunte Ma- 
rienkäfer aus der Hermann 
Teddy Collection von Teddy-
Hermann, ist aus samt-
weichem Plüsch gefertigt 
und eignet sich daher ideal 
zum Spielen, Toben und Ku-
scheln. Auch als Sitzkissen 
kann der 95 cm große Käfer 
zum Einsatz kommen.
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Trade Number

Specialised retail trade 30,266

Toy products 4,951

Toys and sports shops 188

Hobby, handicraft, stationery 1,199

Model railway/-construction 468

Multimedia 543

Department stores 936

Book trade 1,242

Furniture 4,510

Baby products 2,315

Gift articles 8,344

Bags and leather goods 161

Other general retail 4,911

Mail order / Online 498

Wholesale, agencies 2,489

Manufacturers 2,165

Total of potential of recipients 34,920

1	 Circulation auditing:	               www.ivw.de

	� The IVW (Information Community for the Assessment  
of the Circulation of Media) is an independent auditing 
organisation for the efficiency control of e.g. print media 
based on standardised methods.

2	 Circulation analysis:	

4	�� Classified potential of recipients: 
Distribution Germany, Austria, Switzerland  
(Multiple answers possible)

Print run analysis 
From the IVW-circulation analysis 1/2018

Actual circulation: 7,361 

thereof abroad:

705

Paid circulation: 1,287 110

Subscribed copies: 560 107

Other sales: 727 3

Free copies: 6,074 595

Print run: 7,551

3	 Geografische Verbreitungs-Analyse:

Geographical distribution analysis: 
(Percentage of print run actually distributed)

Germany  89,78 %

Abroad  10,22 %

Print run actually distributed 100,00 %

11Average in percent - issues  July 2017 - June 2018

– Distribution Analysis
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Toy Fair News by  
das spielzeug and baby&junior

The magazine «Toy Fair News by das spielzeug and baby&junior» appears on the 
first three days of the Spielwarenmesse toy fair in Nuremberg. The publication is 
presented in an i-pad format for improved navigation around the fair, providing 
visitors with everything they need to know about the Spielwarenmesse.
 
Each issue comprises an exhibition guide, featuring tips on what is really relevant 
and which stands are not to be missed. 

The magazine appears and is distributed to the hotels in Nuremberg early each 
morning, and by promoters at Nuremberg International Airport, ensuring visitors 
are ready for the day ahead before they even arrive at the fair.
 
As part of our communications mix, the print issues are complemented by our 
online concept. Newsletters before and during the fair, das spielzeug’s online 
presence and, above all, the LIVETICKER and social stream during the Spielwaren-
messe guarantee you all-round brand exposure! 

Benefit from the added value:  
All three daily editions are also available as e-papers at www.dasspielzeug.de 
(IVW-tested). 

Nerf N_Anz-Titel_dasSpielzeug_170x179 rz KOR.indd   1 09.01.17   20:36

by das spielzeug und

TOY    
NEWS

Impressionen von der Toy Preview

Das sind die Toy Awards 2017

Spielwaren-Trends 2017

1. February 2017

Target group:
All visitors to the Spielwarenmesse and specialist retailers/manufacturers in the toy 
and baby & infant segments as well as their agencies and associations. 

Frequency:
3 daily issues (30.01.2019 + 31.01.2019 + 01.02.2019)

Print-run: 5,000 copies
Qualified print-run: 4,900 copies

Qualified print-run:
The issues are distributed at the hotels in and around Nuremberg, exclusively by 
promoters and at display stands at Nuremberg Airport, and to subscribers to das 
spielzeug and baby&junior. They are also displayed at das spielzeug’s exhibition 
stand and our advertisers’ stands.

Format: Width 170 mm x Height 240 mm 

Languages: bilingual – English/German 

Advertising rates/per day /per issue: 
1/1 page 4c: 2,950.– € 	 front cover page: 3,850.– €
1/2 page 4c: 1,650.– € 	 2nd cover page: 3,450.– €
1/3 page 4c: 1,150.– € 	 4th cover page: 3,600.– €

4-page bound insert: € 2,800.- €
Rates do not include VAT
Quantity discount: 2x=3%, 3x=5%, 4x=10%

toy    
news
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Toy Fair Special by  
das spielzeug 2019

The «Toy Fair Special by das spielzeug» provides our national and international readers 
in the retail trade with all the information they need to prepare their trip to the 
Spielwarenmesse in Nuremberg. Focal themes include the presentation of product 
innovations as well as background reports of international relevance on current issues 
facing the industry such as licensing, trends, safety and multichannel. This is 
complemented with interviews with and statements from leading personalities in the 
toy industry. Our editorial team is supported by its colleagues from the International 
Toy Magazines Association (ITMA). 

Benefit from the added value: 
The print issue is also available as e-papers at www.dasspielzeug.de 
(IVW-tested).  
In addition we push the coverage of the e-papers with promotions in our newsletters 
before and during the Spielwarenmesse.

Target group:

Buyers and decision-makers from the brick-and-mortar retail trade and online stores,  
owners and agencies and manufacturers involved in the national and international toy 
industry.

Publication date: 	 14.12.2018
Advertising deadline: 	 20.11.2018
Print-run: 	 10,500 copies
Qualified print run: 	 10,400 copies
Language: 	 German/English

Distribution:
December 2018:	 International distribution
20.12.2018: 	 loose insert in the January preview issue of das spielzeug 
During Spielwarenmesse distribution at hotels in Nuremberg 

NEW Format: 170 mm x 240 mm

Available at the Spielwarenmesse (30.01.-03.02.2019): 
Specialist press stand at the Spielwarenmesse and “das spielzeug’s” exhibition stand

Advertising rates (ad sizes width x height in mm):
1/1 page 4c 	 (170 x 240)	 1,976.– € 
1/2 page 4c 	 (170 x 120 or 82,5 x 240)	 1,029.– € 
1/3 page 4c 	 (170 x 80 or 56 x 240)	 790.– € 
1/4 page 4c 	 (170 x 60 or 70,5 x 99)	 590.– €	

1/8 page across 4c 	 (70,5 x 49)	 350.– €

by

EXPLORE THE NEW
SYLVANIAN FAMILIES WORLD!

… IN MORE THEN 60 COUNTRIES

 SUCCESSFUL …

STRONG TWO DIGIT GROWTH

PER YEAR WORLDWIDE …

… TOP TV-ADVERTISED BRAND!

www.sylvanianfamilies.net© EPOCH

Hall 1
D-05/F-26

TOY FAIR SPECIAL
by

Issue 2018
 
Background
 
Products
 
Interviews

international toy 
magazines association

Cooperation partner:

toy fair special
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Issue Ad and data 
submission deadline Publication date Topics Distribution at the following trade fairs

January

1
Editorial deadline:

22.11.2018 

Advertising deadline:
28.11.2018

20.12.2018

Preview  of important fairs 2019: 
- Spielwarenmesse, Nürnberg 
- Nordstil, Hamburg 
- Creativeworld, Paperworld, Christmasworld, Frankfurt

Spielwarenmesse, Nuremberg 
Nordstil, Hamburg 
Creativeworld, Paperworld,  
Christmasworld, Frankfurt/Main

February

2
Editorial deadline:

18.12.2018 

Advertising deadline:
21.12.2018

23.01.2019 Exhibition issue for Spielwarenmesse 2019 

Spielwarenmesse, Nuremberg 
Ambiente, Frankfurt 
Creativeworld, Paperworld,  
Christmasworld, Frankfurt 
Kids‘ Time, Kielce

Toy Fair News by 
das spielzeug  

and baby&junior

Editorial deadline:
15.01.2019 

Advertising deadline:
21.01.2019

30.01.2019
31.01.2019
01.02.2019

Three daily issues in English and German, featuring current 
news from the international Spielwarenmesse in Nuremberg

Spielwarenmesse, Nuremberg 
Hotels in Nuremberg and surroundings 
Distributed by promoters at Nuremberg  
International Airport

March

3
Editorial deadline:

04.02.2019 

Advertising deadline:
12.02.2019

04.03.2019 Reports and highlights on the Spielwarenmesse 2019  
with a big Easter-Special 	

April

4
Editorial deadline:

01.03.2019 

Advertising deadline:
07.03.2019

29.03.2019

- Licences  
- Summer/Outdoor  
- Construction toys 
- Wodden toys 
- Baby&Infant/ Plush 
- Adventskalender-Special (the Original)

Tag der Lizenzen, Cologne 
EK Fun, Bielefeld

Every issue includes the following sections for your advertising: 
Current opening topic - Our retailers/retail trade reports - Product innovations - Our enterprises/company interviews - Information on trade fairs

                       – Topics and Dates
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Issue Ad and data 
submission deadline Publication date Topics Distribution at the following trade fairs

May/June

5/6
Editorial deadline:

29.03.2019 

Advertising deadline:
04.04.2019

30.04.2019

anniversary-edition 110 Years „das spielzeug“
- Toys for girls and boys
- Trend & Lifestyleproducts
- Children’s vehicles
- RC/Racing + Digital Toys
- Books, educational toys

July/August

7/8
Editorial deadline:

28.05.2019 

Advertising deadline:
04.06.2019

28.06.2019

- Wooden Toys
- Licences
- POS/Decorative ideas
- Arts  & handicrafts 
- Halloween & Party

Nordstil, Hamburg

September

9
Editorial deadline:

01.08.2019 

Advertising deadline:
07.08.2019

30.08.2019

- Baby & Infant/Plush 
- RC/Racing + Digital Toys 
- Toy safety 
- Multimedia/Music

Kind + Jugend, Cologne

October

10
Editorial deadline:

02.09.2019 

Advertising deadline:
06.09.2019

30.09.2019

- Games + Puzzles 
- Construction toys 
- Children Books 
- Christmas products 
- Back-to-school/stationery/arts & handicrafts 

InsightsX, Nuremberg 
Spiel, Essen

November/

December

11/12

Editorial deadline:
02.10.2019 

Advertising deadline:
09.10.2019

31.10.2019

- Licences  
- Water/Summer/Outdoor  
- Accessories  
- Wall calendar 2020

Licensing Market, Munich

Toy Fair Special

Editorial deadline:
15.11.2019 

Advertising deadline:
21.11.2019

13.12.2019 German/English magazine in the run-up to  
the Spielwarenmesse 2020

Spielwarenmesse 2020 
Hotels in Nuremberg and surroundings 
Insert in the January issue of „das spielzeug“

Every issue includes the following sections for your advertising: 
Current opening topic - Our retailers/retail trade reports - Product innovations - Our enterprises/company interviews - Information on trade fairs
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Size Format Colour Rate

1/1 PS: 185 mm x 264 mm
B: 210 mm x 297 mm

4c 4,365.- €

2/3 PS: 122 mm x 264 mm 4c 3,110.- €

1/2
PS: 185 mm x 130 mm
B: 210 mm x 147 mm 

PS:   90 mm x 264 mm
B: 103 mm x 297 mm

4c 2,430.- €

1/3
PS: 185 mm x   85 mm
B:  210 mm x  107 mm 

PS:   59 mm x 264 mm
B:   67 mm x 297 mm

4c 1,740.- €

1/4
PS: 185 mm x   64 mm
B:  210 mm x   75 mm 

PS:   90 mm x 130 mm
4c 1,285.- €

1/6 PS:   90 mm x   85 mm 
PS:   59 mm x 130 mm

4c  905.- €

1/8
PS:   59 mm x   96 mm 
PS:   90 mm x   64 mm 
PS: 185 mm x   30 mm

4c  680.- €

                        – Ad rates

1	� Surcharges	 Front cover page� 5,800.– € 
Placement:	 2nd cover page� 4,850.– €

	 	 3nd cover page� 4,635.– €
		  Back cover page� 5,170.– €

		�  10 % surcharge for other compulsory placement 
instructions and confirmed placements

		�  Placement agreements are invalid, if the publishing 
house is not provided on time with the necessary 
data by ad submission and closing date deadline. 
	

2	 Colours: 	� Colours from the Euro Colour Scale CEI 12-66 / DIN 16539  
for special colours� each 1,060.- € 
(No discount available)

3	 Magazine format: 	 DIN A 4, 210 mm wide x 297 mm high

4	 Discounts: 	 Ads within 12 months (insertion year): 
		  Frequency discount	
		  3 Ads	 5%	  
		  6 Ads	 10%			    
		  9 Ads	 15% 
		  12 Ads	 20% 
		
5	 Ad rate for job offers: 
	 (mm-ad rate in b/w)	 1 column, 	59 mm width� 3,18 € 
		  1,5 columns, 	90 mm width� 4,77 € 
		  2 columns, 	122 mm width� 7,06 € 
		  3 columns 	184 mm width� 9,54 € 
		  (coloured Logo surcharge: 75,– €, 4c ad surcharge: 30 %)

6	� Ad specials:	� Inserts  
up to 25 g 354.- € o/oo 
up to 50 g 438.- € o/oo 
Maximum format available for loose inserts: 220 x 297 mm 
	
Rates for bound inserts  
1 sheet� 2,784,– € 
every further sheet: � 900,– €S: PS: Print Space   B: Bleed
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1/4 page 
block

1/2 Page across

1/4 page across

1/3 page across

1/3 
page 
high

1/2 page 
high

Ad formats bleed off: 
Bleed ad format
plus 3 mm allowance 
on all sides

Print Space:
w x h: 90 mm x 130 mm

Print Space:
w x h: 185 mm x 64 mm
Bleed format:
w x h: 210 mm x 75 mm

Print Space:
w x h: 59 mm x 264 mm
Bleed format:
w x h: 67 mm x 297 mm

Print Space:
w x h: 185 mm x 85 mm
Bleed format:
w x h: 210 mm x 107 mm

Print Space:
w x h: 90 mm x 264 mm
Bleed format:
w x h: 103 mm x 297 mm

Print Space:
w x h: 185 mm x 130 mm
Bleed format:
w x h: 210 mm x 147 mm

Print Space:
w x h: 185 mm x 264 mm
Bleed format:
w x h: 210 mm x 297 mm

1/6 page 
across

Print Space:
w x h: 90 mm x 85 mm

Print Space:
w x h: 59 mm x 130 mm

Print Space:
w x h: 59 mm x 96 mm

1/8 page across 
wxh: 185 mm x 30 mm

1/8 page block 
wxh: 90 mm x 64 mm

1/1 page

1/6
page  
high

1/8
page  
high

1/2 page across

– Ad formats
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5	 Proof:	 When making the proof please consider that our printer 	
		  works with standard PSO-ISO 12647 values both in the 		
		  preparatory and in the printing stages. If you are unable to 	
		  provide us with a binding colour proof or can only supply a 	
		  digital colour printout, please note that your file will be 	
		  printed in compliance with the PSOcoated_v3.icc		
								      
6	 Data storage:	 Data will be archived. Unchanged rerun is generally		
		  possible. A data guarantee is, however, not assumed.		

7	 Guarantee:	 By sending incomplete or differing data (texts, colours or	
		  images) we do not assume any liabilities for the correct		
		  print. Faulty exposure caused by incomplete or flawed files,	
		  incorrect settings or incomplete information will be		
		  invoiced to the customer. This also applies to additional		
		  composition and reproduction work as well as the creation	
		  of flawed proofs.

8 	 Contact: 	 Monika Schmidt, Order Management			 
		  E-mail: m.schmidt@meisenbach.de			 
		  Phone: +49 951 861-100				  

9	 General information: 	 Image data in original sizes requires a resolution of 300 dpi	
		  (min. 600 dpi for line drawings). Indexed, LAB and RGB		
		  image data are converted by an in-house generated 		
		  separation curve into the CMYK mode (the colour space 	
		  is modified).

10 	Delivery address: 	 Schleunungdruck,					   
	 Loose inserts / 	 for attention of: Thomas Gesell				 
	 bound inserts 	 Eltertstrasse 27					   
		  97828 Marktheidenfeld				  
		  Germany					   
		  Phone: +49 9391 600 533

1	 Magazine format:	 210 mm wide x 297 mm high 
   	 Print space:	 185 mm wide x 264 mm high

2	� Printing and	 4c offset printing (80 lpc-screen) on coated paper 		
binding methods:	 (chlorine free). Wire stitching or adhesive binding. 		
	 For colour ads genuine proofs are necessary.

3	 Data formats:	 Your electronically submitted data will be processed by us	
		  with Windows 7 and Adobe InDesign CC 2015 (CMYK-		
		  colours) with the following programs for Windows: 		
		  - Adobe Acrobat Version XI 
		  - Adobe InDesign (Version CC 2015)  
		  - Adobe Illustrator (Version CC 2015)  
		  - Adobe Photoshop (Version CC 2015)  
		  - Microsoft Office (Version 2013 for MAC and PC ) 

		�  Please send us your ads ready for publishing in one of the 
programs and formats mentioned above, if possible as 
PDF/X-4 data (Output Intent: PSOcoated_v3.icc) 	 with 3 
mm bleed. Imagedate need at least a resoultion 		
of 300 dpi. 					   
Please ensure the PDF is compatible with Acrobat 7. 
Transparency effects or shading must be changed into image 
data by reducing transparency (high resolution). Should it be 
necessary to edit other files or adapt the layout, we will have 
to charge you our cost price of 72.- EUR/hour. 

4 	 Colours:	� Bio-Printing inks (CMYK) based on Euro Colour Scale 		
CEI 12-66 /DIN 16538, special colours available on request.

– Technical Specifications
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                        – Banner Website 

 

 

 

1	 Circulation auditing:	               www.ivw.de

	� The IVW (Information Community for the Assessment of 
the Circulation of Media) is an independent auditing 
organisation for the efficiency control of e.g. print media 
based on standardised methods.

2	 Web address:	 www.dasspielzeug.de

3	 Brief description:	� Here you will find all information on the trade magazine 
at a glance. Moreover, there are interesting background 
reports, certainly the latest product trends and of course 
up-to-date news from the trade and the industry. There 
is also a specific schedule of the trade.

4	 Target group:	� Traders/retailers, including manufacturers from the toys, 
games, multimedia segment, model kits, book industry, 
creative arts & handicrafts and festive articles line of 
business as well as other individuals who have a 
professional interest in these products.

4	 Publishing house: 	 Meisenbach GmbH Verlag 
	� Online management:	 Monika Schmidt 

	 	 m.schmidt@meisenbach.de 
	  	 + 49 951 861-100

	 Full Banner		  468 x 60 pixels
	 Superbanner		  950 x 90 pixels
	 Hockeystick		  728 x 90 Pixel + 120 x 600 pixels
	 Webskin		  (2x) 120 x 600 Pixel + 980 x 90 pixels 
	 Content Ad		  300 x 250 pixels
	 (Wide) Skyscraper		 (160) 120 x 600 pixels







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                        – Banner Newsletter

1	 General information:	 The «das spielzeug» Newsletter informs monthly on all 
		  important trade news of the toy industrie 
		  The Newsletter is sent 	in HTML-format. .

2	 Coverage:	 approx. 2,800 addresses  
		  (last update: August 2018)

3	 Data formats:	� JPG, 700 x 88 pixels, max. size 100K

4	 Data delivery:	� Advertising banners should be delivered ready  
for publication at least 6 working days before the  
publication date.

		  Delivery by email, quoting the customer’s name, to  
		  Monika Schmidt (m.schmidt@meisenbach.de).

5  Rates per Ad (Banner): 	 € 350.-
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Ad type Format/Size  
in pixels

Rate in euros	

for 4 weeks of broadcasting Max. size

Full Banner 468 x 60   1,380.- 40 K

Superbanner 950 x 90   2,070.- 40 K

Hockeystick 728 x 90 + 120 x 600   1,840.- 40 K

Webskin 120 x 600 + 980 x 90 + 120 x 600   2,185.- 40 K

Content Ad 300 x 250   1,065.- 40 K

(Wide) Skyscraper (160) 120 x 600   1,610.- 40 K

Banner Newsletter 700 x 88     350.- 100 K

2	 Discounts:	 Within one contractual year

		  3 runs	 5 %				  
		  6 runs	 10 % 
		  9 runs	 15 %				  
		  12 runs	 20 %	

			   Combination discounts are available for 
			   simultaneous ad bookings in print and online

			   Individual cross-media offers are available on request.

1	 Rates and ad formats:

Other formats on request

                         - Rates - Banners

3	 Technical	 GIF/JPG/Flash 
	 specifications: 	 Max. size: see above 

4	 Data delivery:	 The ads must be delivered to the publishing house at least		
		  6 working days before the online campaign is due to begin. 
5	 General Terms  
	 and Conditions:	 see www.meisenbach.de.

6	 IVW-tested:	 www.ivw.de

		  The «das spielzeug» website is a member of the IVW Group  
		  for online media. The number of visits is checked and published 
		  by the IVW on a monthly basis.				  
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                        – Content Marketing

Text Ads - Website
Text ads

Your Text ad will be integrated in the «das spielzeug» website as an article,  
positioned in a thematically assigned section and in the News section. 

 Headline – teaser and text ad: max. 35 characters

 Lead paragraph – teaser and text ad: max. 350 characters

 Basic text: max. 1,200 characters

 Image – teaser: 1 image

 Minimum width: 1,000 pixels (16:10)

 Resolution: 72 dpi

 Images – text ad: min. 1 and max. 2 images

 Minimum width: 1,000 pixels

 Resolution: 72 dpi

 Caption per image: max. 70 Characters

 Video – optional: integration of a YouTube video 

Rate: s 430.-
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                        – Content Marketing

@dasspielzeug@das_spielzeug
Increase the scope of your text ad with a 
teaser on our Facebook-page.  

 Post-text:  approx. 90 characters  
      (recommendation from Facebook)

 Link-heading:  
       Headline of the text ad

 Meta description of the link-preview:  
       Lead paragraph of the text ad

 Image of the link preview:  
       First image of the text ad. 

Rate: s 175.-

Increase the scope of your text ad 
with a teaser on our Twitter-channel. 

 Tweet-text:  max. 280 characters 
       (incl. hashtags, mentions and 	
       target-URL as a bit link)

 Images – text ad: 1 image

 Minimum width: 440 x 220 pixels

 Resolution: 72 dpi

Rate: s 140.-

Social Media Teaser - Newsletter
Would you like to increase the scope of your text ad with a teaser in our social media network?

You can position your content within our editorial coverage.

Your message will have the look and feel of an editorial post on textile network’s social media channels (Facebook & Twitter).
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                        – Content Marketing

Increase the scope of your website text 
ad with a teaser in our Newsletter.

You can position your content within 
our editorial Newsletter.

 Headline: max. 35 characters

 Teaser-Text: max. 350 characters

 Image: 1 image

 Min. width: 1,000 pixels (16:10)

 Resolution: 72 dpi

Rate: Text ad incl. Newsletter teaser: 
s 645.-

Increase the scope of your website text 
ads with teasers in our Special newsletter. 
You can position your content within an 
exclusive Special Newsletter. Our editorial 
team will add an editorial contribution.

Your message will have the look and feel 
of an editorial Newsletter. For data 
protection reasons, we cannot send our 
Newsletter recipients a layout that you 
have chosen yourself.

Possible content:

 1-2 tText ads

 Headline: max. 35 characters

 Teaser text: max. 350 characters

 Image: 1-2 images

 Minimum width: 1,000 pixels (16:10)

 Resolution: 72 dpi

 Banner 700 x 88 pixels, max. 100K

Rate: s 1,450.-

Teasers in our Special NewsletterTeasers in our Newsletter
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                        – Content Marketing

Place your products and topics among our editorial content. You can complement your advertising activities by 
addressing our readers with a mix of editorial content, advertising and brand communication on your very own 
theme page.

Your theme page will be integrated within a designated section on the «das spielzeug» website, enabling you to 
design it to your own specifications. 

Headline of the theme page: max. 35 characters.

Teaser:
Free number of teaser tiles possible.
Teaser text with max. 40 characters.
Teaser image with a minimum width of 1,000 pixels and a resolution of 72 dpi. Teaser tiles can either lead to 
segment on your theme page or to an external website.

Info box:
Info box with max. 1,000 characters.
It is possible to use hyperlinks and to incorporate pdf-files.

Section tiles:
Free number of teaser tiles possible.
Section image must have a minimum width of 800 pixels and a resolution of 72 dpi. Each section tile leads to 
another landing page with your content. Here you can position your products, information and pointers as well 
as your communication content. You can include texts, files, images and videos.

Collection of text ads and editorial contributions:
Our editorial contributions are automatically tied in with your theme page.

Social media liveticker:
Presentation of your social media content on Facebook, Twitter and / or Instagram.

We will be pleased to advise you and help you develop your own theme page.

Rate on request.

	Theme page on our website
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1	 Rates and ad formats:

                        – Rates Content Marketing

4	 Data delivery	 The data for text ads and teaser must be delivered to the 
		  publishing house at least 6 working days before the  
		  publication date

		  Special arrangements apply for theme pages.

		  Delivery by email, quoting the customer’s name, to  
		  Miriam Hegner (m.hegner@meisenbach.de)  
5	 General Terms  
	 and Conditions:	 see www.meisenbach.de.

6	 IVW-tested:	 www.ivw.de

		  The «das spielzeug» website is a memberof the IVW Group  
		  for online media. The number of visits is checked and 		
		  published by the IVW on a monthly basis.			 
	

2	 Discounts:	 within one contractual year

		  3 runs	 5 %				  
		  6 runs	 10 % 
		  9 runs	 15 %				  
		  12 runs	 20 %	

			   Combination discounts are available for 
			   simultaneous ad bookings in print and online

			   Individual cross-media offers are available on request.

3	 Technical              on request 
	 specifications:

Ad type Publication periode Rate in euros

Text ad on our Website visible on our website from publication date 430.-

Facebook-Teaser visible on our Facebook-page from publication date. 175.-

Twitter Teaser visible on our Twitter-Channel from publication date 140.-

Text ad - website incl. Newsletter teaser Published with the dispatch of our Newsletter  
in accordance with the given calendar week 645.-

Teaser in our Special Newsletter Published with the dispatch of our Special Newsletter  
in accordance with the given calendar week 1,450.-

Theme page on our website Serviced running time of one year from the date of publication On request
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(Reader survey by means of questionnaire inserted into issue 7-8/2017 – analysed: 86 returned by mail) 

Analysis of the reader survey: 

• 78% of the readers are persons with managerial responsibility, managing director and owner.

• 65% of the circulation reaches the trade and continues to serve manufacturers, 

            importers, agencies and service providers.

Editorial evaluation

• 97% of the readers certify our magazine a good / very good overall rating.

• Most noticed are the trade reports, the industry reports and the product reports.

The Advertisement perception of the readers is good:

• 66% read ads and inform thereself.

• Further 13% are using them as order incentive.

Reading time: 

• Half of the readership reads up to 30 minutes and 40% of the readers up to 60 minutes in „das spielzeug“.

Readers per issue 
3 readers on avereage. 

Our readers are satisfied with us:
88% would fully recommend us.

                       – Evaluation reader survey
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                          – 
1. 	 In the following General Terms, «advertisement order» refers to the contract on the publication
	 of one or several advertisements of an advertiser or others in a printed paper for the purposes of
	 circulation.
2. 	 Advertisement orders, unless expressly placed for a longer period, must be carried out within one
	 year beginning with the signing of the contract. Only written agreements or written confirmations
	 from the publishers are valid.
3. 	 If the advertiser augments his advertisement order or adds another order to it in such a way as to
	 in-crease the number of advertisements, appearing within the one- or two-year period, the probably
	 higher discount will also be granted for already printed advertisements.
4. 	 If an order is unfulfilled through no fault of the publishers, the advertiser must return to the
	 publisher the difference between the granted discount and that corresponding to the actual
	 execution of the order, irrespective of any eventual legal duties. The repayment ceases, if the
	 unfulfilment is based on the force majeure in the risk area of the publishers.
5. 	 Advertisements, which owing to their presentation cannot be recognised as such, will be marked
	 with the word «Advertisement» by the publishers.
6. 	 The publishers have the right to refuse advertisement orders - including single terms within a
	 contract - and insert orders, by reason of their contents, origin or their technical form, according to
	 the uniform and technically justifiable principles of the publishers, when their content infringes laws
	 or official regulations 	or when their publication is unfavourable for the publisher.
	 In addition, bound or loose insert orders are only binding after a sample of the bound or loose insert
	 has been submitted and met the approval of the publishers. Inserts, whose form or presentation give
	 the reader the impression that they are part of the newspaper or magazine or which contain foreign
	 advertisements, cannot be accepted.
	 The advertiser will be informed immediately if his order is refused.
7. 	 The advertiser himself is responsible for the content and the legitimacy of text and pictures
	 submitted for the advertisement. Furthermore, it is the duty of the advertiser to exempt the
	 publisher from claims of a third party, even when it should be inhibited, which might arise against
	 the publishers as a result of the execution of the order.
8. 	 The advertiser is responsible for submitting the advertisement text and the unobjectionable printing
	 material or inserts on time. The publisher damand immediate replacement of obviously unsuitable or
	 damaged printing material.
	 The publisher guarantee the usual printing quality for the text submitted, in as far as the possibilities
	 of the printing material allow.
9. 	 In the case of the completely or partly illegible, incorrect, or incomplete printing of the
	 advertisement, the advertiser is entitled to a price reduction or to a replacement advertisement,
	 however, only in as far as the purpose of the original advertisement was impaired. If the publishers
	 allow the reasonable period for this to expire or if the replacement advertisement is again
	 objectonable, the advertiser has the right to a price reduction or a cancellation of the order.
	 Liability caused by unfulfillment, negligence on singing the contract an unlawful acts are out of
	 the question also with advertising orders placed by telephone. Extent of liability caused by inablility
	 to carry out the order or delay are limited to replacement of the foreseeable damages and the
	 indemnification of the relevant advertisement or insert costs. This is not the case for malice and
	 gross negligence of the publishers, their legal representatives and intermediate assistents. The
	 publishers`extent of liablility for damages due to failure to provide warranted quality remains
	 uneffected.

	 In commercial business transactions, the publisher are not liable for the gross negligence of
	 intermediate assistants; in remaining cases, the extent of liability for gross negligence towards
	 tradesmen is limited to the foreseeable damages up to the corresponding costs. Complaints - except
	 for not obvious faults - must be forwarded within four weeks after receipt of invoice and voucher.
10. 	The advertiser himself is responsible for typographical errors if the publisher sents him a proof and if
	 he failed to correct the mistake or to return the proof in time.
11. 	For payment of the advertisement invoice within 8 days after date of invoice a 2% discount is
	 granted, payment after 30 days is net. In case of delay or postponement of payment, the advertiser
	 is charged with default interest amounting to 3% above the rate of discount of the Deutsche
	 Bundesbank and with the collection costs. The publisher may also discontinue the execution of the
	 order until the advertisements already published have been paid for, and may demand advance
	 payment for the remaining advertisements.
	 In the case of justifiable doubts in the advertiser´s ability to pay, the publisher are entitled to make
	 the publication of further advertisements dependant on the advance payment of the amount and
	 on the settlement of outstanding invoices, even within the duration of an advertising contract and
	 regardless of an originally agreed upon term of payment.
12. 	Where the print-run has been reduced, it is possible to claim a partial reduction in price where
	 several adverts have been booked in advance and where the average distributed print-run quoted
	 either on the rate card or elsewhere is higher than the overall average print-run for the year,
	 starting with the appearance of the first advert. A reduction in the print-run is deemed unjustifiable
	 where it has been reduced by 20% or more for a print-run of up to 50000 copies. The percentage
	 total of the price reduction is calculated in direct relation to the fall in the overall print-run.
13. 	Advertisement rates do not include costs for graphic work, or for the preparation of photos or
	 digital data. If such work is necessary for the execution of an advertising order it will be charged
	 extra. Also, considerable changes in original order can be brought to the account of the advertiser.
14. 	At the advertiser´s request, the publisher will give evidence of the circulation of the magazine for
	 which advertisements have been placed.
15. 	In box number advertisements the publisher employs the care of a prudent businessman for the
	 custody and punctual transmission of the offer. Registered letters and express letters concerning box
	 number advertisements will be forwarded by normal post only.
16. 	Enclosures accompanying offers and applications forwarded to the advertiser in reply to a box
	 number advertisement remain the property of the sender and must be returned to him.
17. 	Printing material, which the advertiser does not expressly demand to be returned to him, is kept by
	 the publisher for two years, however, the publisher cannot be held reponsible for any damage or loss
	 caused by force majeure.
18.	  Place of payment and place of jurisdiction, in as far as the law does not forcibly prescribe otherwise,
	 is Bamberg.
	 Even if the residence or usual domicile of the advertiser is unknown at the time of the endorsement
	 of a claim, or if the advertiser moves out of the area covered by the law, after the conclusion of the
	 contract, Bamberg remains the place of jurisdicton.
19. 	The advertising mediators and agencies are obliged to respect the rate card of the publishers, in their 

offers, contracts and accounts with advertisers. The agency commission granted by the publishers
	 may be forwarded neither in part nor in full, neither directly nor indirectly to the advertiser.
20. 	Should one of the preceding stipulations be without legal force, the validity of those remaining is
	 not affected.

General Terms and Conditions for ads
and inserts in newspapers and magazines
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                          - Space for your media concept



22/24
www.dasspielzeug.de

MEDIAKIT 2019

Ad rates no. 47, valid from 01. October 2018As per 22. October 2018

- 110 Years -

                          - Space for your media concept



23/24
www.dasspielzeug.de

MEDIAKIT 2019

Ad rates no. 47, valid from 01. October 2018As per 22. October 2018

- 110 Years -

                          - Space for your media concept



24/24
www.dasspielzeug.de

MEDIAKIT 2019

Ad rates no. 47, valid from 01. October 2018As per 22. October 2018

- 110 Years -

Advertising Manager:	
Christian Matthe 
	 +49 951 861-129 
FAX  	+49 951 861-149  
   	c.matthe@meisenbach.de

Advertising Sales: 
Iris Lepach 
	 +49 951 861-123 
FAX  	+49 951 861-149  
  	 i.lepach@dasspielzeug.de 
 
Viola Kügler 
	 +49 951 861-122 
FAX  	+49 951 861-149  
  	 v.kuegler@meisenbach.de

Birgit Domani 
	 +49 951 861-120 
FAX  	+49 951 861-158  
  	 b.domani@meisenbach.de 
 
Distribution: 
Ulla Schiel 
	 +49 951 861-101 
FAX  	+49 951 861-149 
   	vertrieb@meisenbach.de

Advertising Sales:	
Baden-Wurttemberg, South bavaria
Christian Keller Media
Roc de Cagaliére 
11220 Lagrasse 
France 
	 +49 162 2015013 
  	christian@kellermedia.eu

For all other regions, please contact our 
Advertising Sales Manager: 
 
Iris Lepach 
	 +49 951 861-123 
FAX  	+49 951 861-149  
  	 i.lepach@dasspielzeug.de 

Order management: 
Monika Schmidt 
	 +49 951 861-100  
FAX 	+49 951 861-158 
	 m.schmidt@meisenbach.de

Anna Ugrica
	 +49 951 861-195 
FAX 	+49 951 861-158 
	 a.ugrica@meisenbach.de

Responsible Editor: 
Kerstin Barthel
	 +49 951 861-163 
FAX 	+49 951 861-149 
 	k.barthel@dasspielzeug.de

Editorial department:
Kathrin Erbacher 
	 +49 951 861-112 
FAX 	+49 951 861-149 
 	k.erbacher@meisenbach.de

Tanja Kraemer
	 +49 951 861-119
FAX 	+49 951 861-149
 	t.kraemer@meisenbach.de 
 

Carmen Mlcoch
	 +49 951 861-153
FAX 	+49 951 861-149
 	c.mlcoch@meisenbach.de

 
Meike Reuter
	 +49 951 861-107
FAX 	+49 951 861-149
 	m.reuter@meisenbach.de 

Sabine Stenzel
	 +49 951 861-181
FAX 	+49 951 861-149 
	 s.stenzel@meisenbach.de 
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